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Back in 2010, the province an-
nounced changes to the Motor
Vehicle Act that would require
auto dealerships to provide more
disclosure to consumers before
they purchased a used vehicle.
Some of the information deal-

ers would be required to disclose
would be whether the vehicle was
a Canadian Motor Vehicle Arbitra-
tion Plan (CAMVAP) manufac-
turer buyback (which is essentially
the Canadian equivalent of an
American lemon), if it was used
for purposes such as being a taxi,
rental vehicle or police car, as well
as important repair history details.
Under the Act, dealers who did

not comply with the regulations
would be fined. Dealers would
also be fined if they did not
provide a full purchase and sale
agreement with the purchase.
When the changes were being

discussed, the Nova Scotia Auto-
mobile Dealers Association was
generally supportive of the plans.
The one thing the association did
not like was that the mandatory
disclosure did not apply to con-
sumers conducting private sales,
or when an individual was selling
a vehicle to a dealership.
As John K. Sutherland, NSA-

DA’s executive vice president told
CBC News in 2010, excluding
these two things was an issue.
"We need to be concerned

about where we're driving the
problem vehicles and if that's into
the trade-in side, if that's into the
private sale side, we will have
problems eventually," said Suther-

land. Today, the regulations re-
main under development by the
province, meaning the new dis-
closure rules and purchase and
sale requirements haven’t taken
effect yet.
Regardless of this, NSADA has

developed the appropriate forms
the Act calls for. The legislation
does not require that specific
forms must be used, but in the
interest of simplicity, the associ-
ation went about creating stand-
ardized forms to simplify the
process so that each dealer would-
n’t have a unique form.
Assuming the dealers all use

the standardized forms, it will
make things easier for consumers
because they won’t encounter
different forms as they conduct
business with different dealer-
ships. In other words, it will bring
uniformity to the used vehicle
buying process.
Given today’s increasingly

complex privacy laws, having
standardized forms that meet the
laws will make things simpler for
dealers and consumers.
The work on the creation of

these documents was done in
conjunction with Reynolds and
Reynolds, a company that has
been providing auto dealers with
standard and custom business and
vehicle sales documents since the
1920s.
Besides the used vehicle dis-

closure statement that dealers will
eventually have to provide con-
sumers and the standardized
purchase and sale agreement, a
form was developed for con-
sumers trading in vehicles so that
they could disclose its history.
Because the regulations have

not yet been proclaimed into law,
their usage isn’t mandatory.
However, NSADA is encouraging
its members to begin using them
immediately.
Loui DeAngelis is the regional

sales director Reynolds and Reyn-
olds Canada. He says that dealer-
ships have an incentive to use the
forms even though they aren’t yet
required to do so.
“If we get everybody on the

same page, then we create an
industry standard,” he said.

As well, using these forms
would acts as a competitive ad-
vantage for dealers.
Imagine that you were going to

buy a certain type of used vehicle
and you found two dealerships
that had ones matching your
criteria, such as the year, mileage
and features. Now, let’s imagine
one dealership would provide you
with a used vehicle disclosure
statement, while the other would
not. Which one would you be
more likely to buy the vehicle
from?
These natural competitive

forces should help ensure wide-
spread implementation of the
forms before dealers become
required to use them.
DeAngelis feels using the forms

will also help improve the working
relationship between dealers and
consumers.
“The consumers will be a lot

more educated. There’s a trust
that’ll be built between them and
the dealer,” he said.
The trade-in vehicle informa-

tion statement that consumers
may be asked by a dealer to
provide would help ensure dealers
are then able to provide other
consumers with accurate disclos-
ure on the used vehicle in ques-
tion.
“If we’re asking the dealer to

disclose vehicle information on
used vehicles, then it only seems
fair to ask consumers to do the
same thing,” said DeAngelis.
Even once the Act becomes law,

it will not be mandatory for con-
sumers to provide dealers with
disclosure about the vehicle’s
history.
While dealers can use services

such as Carfax to gather more
information about a vehicle’s
history, having disclosure from
the vehicle owner is an added tool
to provide a more complete pic-
ture about a vehicle.
The province says that work on

updating the Motor Vehicle Act is
underway, but is being done in
conjunction with other unrelated
changes to the Act, so there is no
timeline in place for when this
work will be completed.
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In July, the Nova Scotia Auto-
mobile Dealers Association
launched three new disclosure
documents developed to comply
and complement provincial legis-
lation passed in the legislature in
2010.
Regulations pursuant to that

legislation are still under develop-
ment, so the provincial legislation
has not yet been proclaimed and
is therefore not in effect.
Notwithstanding this, our asso-

ciation felt it was appropriate to
develop vehicle sales documents
that would not only comply with
the legislation, but provide addi-
tional assurance to the purchasers
of used vehicles from our member
dealers in Nova Scotia.
For those purchasing used

vehicles from dealerships, our
new vehicle purchase and sale
agreement, together with the used
vehicle disclosure statement,
provide additional information to
enable the purchaser to better
understand the history of the
vehicle being purchased.
In essence, the documents

enable our dealers to comply with
the provincial legislation's expect-
ation that a dealer should disclose
what is known about the vehicle
history or what should be known
based on the dealer’s access to
vehicle information and the deal-
er’s professional experience.
As the legislation was passing

third reading, our association
appeared before the Law Amend-
ments Committee of the legis-
lature and supported the principle
of disclosure, but advocated that
it should apply to all individuals
selling used vehicles in Nova
Scotia.
The legislation however re-

mained unchanged and today
only requires dealers to provide
disclosure to consumers.
If you are purchasing a vehicle

from a private individual in Nova
Scotia, that individual has no
obligation to disclose vehicle
history to you.
Likewise, those trading vehicles

to dealers are not under a legislat-
ive burden to disclose what they
know about the vehicle — this is a
significant flaw in the legislation.
Our dealers have the option to

use a form developed by the asso-
ciation for those trading in
vehicles to dealers. The trade-in
vehicle information statement
enables the dealer to note if the
vehicle ever sustained damage in
a collision, fire, flood or other

accident requiring repairs.
In addition, those disclosure

items listed specifically in the
provincial legislation are also
covered by the document. This
helps ensure that when the trade-
in vehicle is eventually sold by the
dealer to a new owner, that new
owner will have access to accurate
disclosure information on the
used vehicle in question.
While our association — which

represents new car dealers in
Nova Scotia – developed these
documents primarily for the use
of its members, we recognize the
importance of establishing an
industry standard for disclosure in
Nova Scotia, and the resulting
benefits to consumers and dealers
alike.
In light of this, our board of

directors has authorized that the
association forms can also be
made available to non-member
new car dealers and independent
used vehicle dealers.
Until the provincial legislation

is proclaimed and becomes law in
this province — and I assume that
will be done once regulations are
developed by government — use
of the forms by our members is
voluntary.
Nevertheless our association is

aggressively promoting the adop-
tion of this new industry standard
in the province.
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